[bookmark: _uagomuh94hkv]0:00 – David:
Hello and welcome to SC&I Career Talks. Today we are joined by Kristina Amaral-Salas, a Rutgers SC&I alumna with a distinguished career intersecting Public Relations and Data Analytics.
[bookmark: _u1t3dv8iadlx]1:07 – David:
Kristina, how are you today?
[bookmark: _giwm8fzcer0p]1:13 – Kristina:
I’m doing great, thank you.
[bookmark: _hvny8k4n8sde]1:18 – David:
Can you give us a brief overview of your career journey?
[bookmark: _fx7mq6wlwith]1:21 – Kristina:
I started on the account side of PR at Taylor Strategy, a sports PR agency. Early on, I discovered a passion for data analytics and working with strategy teams. This led me to pivot into strategy-focused roles. I’ve worked at UniWorld Group, MWWPR, Ketchum, and currently serve as Director of Integrated Intelligence at Real Chemistry.
2:07 – David:
What does a normal day look like for you?
[bookmark: _64ln9eixpy8m]2:12 – Kristina:
Each day varies. I use marketing analytics, data, and research to solve business problems for clients. This can involve:
· Advising on research strategy
· Analyzing survey data
· Conducting focus groups
· Mining social conversation
· Auditing media for tonality and sentiment
All of this informs the marketing efforts deployed for clients.
2:52 – David:
How important is data analytics for PR practitioners, and how can it be applied to storytelling?
[bookmark: _xhogwjjs3e1l]3:20 – Kristina:
Analytics is increasingly crucial. The best campaigns, including award-winning ones, are anchored in valid research insights. Analytics not only guides campaigns but also impacts broader client goals, from sales to social impact.
Students can start by:
· Using Google Analytics
· Mining social conversation trends
· Learning about survey design and focus groups
It’s never too early to begin integrating analytics into communications.
4:51 – David:
What skills, technical and interpersonal, are needed in this field?
[bookmark: _dr3nzkx0r04g]4:59 – Kristina:
Technical skills:
· Google Analytics, social listening tools (Brandwatch, NetBase)
· Optional: Python, R for predictive analytics
Interpersonal skills:
· Curiosity and a desire to understand the “why”
· Strong problem-solving abilities
· Communication skills to connect data insights to strategic storytelling

8:12 – David:
How important is networking and having a LinkedIn/social presence?
[bookmark: _ox3beq6owzdh]8:22 – Kristina:
Networking is critical. A strong LinkedIn profile is now standard. Highlight relevant classes, internships, and work experience. Social presence depends on your role—digital-focused roles benefit from strong social portfolios, while other PR roles focus more on LinkedIn and networking.
9:41 – David:
Should students create a portfolio?
[bookmark: _ycfqjshu08k4]9:52 – Kristina:
It can be helpful but isn’t required. Examples of writing or projects can be shared via email or LinkedIn. Quality work is what matters most.
10:18 – David:
What’s your favorite part of the job?
[bookmark: _cg26lga6qgqi]10:29 – Kristina:
Problem-solving. I love helping clients tackle marketing challenges and collaborating with my team. Working with analytics allows me to do this every day.
10:54 – David:
Any lasting words of wisdom for students or your younger self?
[bookmark: _u5r8b82nifbh]11:04 – Kristina:
· Be curious and go the extra mile.
· Build personal relationships, not just complete tasks.
· Ask how you can improve and learn from each experience.
· Cultivate well-rounded skills and strong collaborative relationships.

12:00 – David:
Thank you, Kristina. Your insights on the intersection of analytics and PR are invaluable.
[bookmark: _q9scpngk80fx]12:33 – David:
That concludes our interview. Thank you for joining SC&I Career Talks.
