0:00 - Princess:

Hello everyone! Welcome to SC&I Career Talks, where we connect students with professionals, sharing their real world experiences and career journeys. My name is Princess, and today I'm excited to be joined by Adam Santana, who will be sharing insights into his professional path. Adam earned his bachelor's degree in Communications and Public Relations from Rutgers University–New Brunswick. He later went on to complete his master's degree in Digital Marketing and Analytics from IE Business School. He is currently a Global Digital Content Coordinator at IT Cosmetics, and has built a great career path across communications, digital marketing and more. Adam, thank you so much for being here today, and I'm excited to learn a lot more about your career journey so far. As a little introduction, could you please introduce yourself and share a little bit more about your current role?

0:49 - Adam:
Yeah, absolutely, Princess. Thank you so much for having me here today, and happy spring break to everyone at Rutgers.
A little bit about me. I’m Adam Santana, and I currently work as a Global Digital Content Coordinator at L’Oréal under the IT Cosmetics brand. In my role, I help ensure that all of our products have the correct digital content across platforms like Amazon, our direct-to-consumer site, Ulta, and other digital channels. That includes making sure product descriptions are accurate and optimized, including SEO and GEO considerations.
My team also supports the production side of that work. On top of making sure content is uploaded correctly, we help determine what kind of content each platform needs and coordinate the production process. So, that's setting up the photoshoot and setting up what kind of content we need for each product and the logistics that goes behind that inventory as well. 
I’m still fairly new in the role, so I’m continuing to learn the ropes, but it has been really exciting. There are a lot of moving parts, and no two days feel exactly the same, which is something I really enjoy. It falls under the broader digital marketing umbrella, and overall it has been a really fun role.
2:25 - Princess:

That's really interesting! It sounds like you kind of dabble in a lot of things on the job. I was wondering if you can give a little bit more insight into what a typical day looks like when you get into the office. Do you have more hybrid work schedules? What does the day-to-day look like for you?

2:42 - Adam:
Definitely. Again, I’m still quite new in this role, so I’m still learning the ropes. Right now, I work at the Hudson Yards location, which is one of L’Oréal’s newer offices. It’s a really nice office, probably the nicest one I’ve worked in, and it honestly feels like a campus or a university. There are so many brands there and so many people. I think each floor has over 100 people, and there are almost 10 floors, so it has definitely been quite an adjustment coming from my last office.
In terms of my day to day, I can even walk you through what today looked like. I started by hopping on calls with my manager to catch up and align on what needs to get done for the week and what has been going on. We also had a call with the creative team to go over shot lists for some upcoming product launches. That meeting was focused on making sure everything we need across our different channels, like e-commerce and direct-to-consumer, is fully accounted for in those shoots so that all of the content is ready for launch.
Another part of my day involves building decks and briefing agencies. We have something really cool coming up called Mondial, which is a big recap of the year where we present all of the digital innovation our team has implemented over the past year. Even though I’ve only been there for about two and a half months, it has been really exciting to see what the team has been working on and to help put together what that video will look like. It is a way to show the company globally what our specific department has been doing. So a lot of my day is also spent getting those briefs ready, meeting with teams internally, and aligning on projects and deadlines.
In this role, I sit in a lot of meetings. In my last role, I felt like I was doing much more executional work, so this has been a nice shift because I get to see more of the strategy and the bigger picture behind what is going on.
Another part of the role I really enjoy is sitting in on training for different tools. For example, we use a tool called Visit to test our content and see whether it is engaging and whether it is likely to do what we need it to do. There is always strategy and data behind everything we create. Right now, I sit on the content team, which is very content-focused, but the company really takes a deep approach to analyzing the work. In some of my past roles, we were often just pushing projects out quickly without always deeply analyzing why we were doing something or whether it was even effective.
6:25 - Princess:

Wow, that's great! It is nice to hear that even as you are still getting to know the company, you are already gaining insight into the performance and analytics side of campaigns. As consumers, we often only see the final result, but there is clearly so much happening behind the scenes to prepare for that. I was wondering if you could share a little about your academic background at Rutgers and how it helped prepare you for your professional career.

7:00 - Adam:
During my undergrad, I was in the School of Communication, where I studied Communication and Public Relations. A little bit about my background is that it took me some time to really figure out what I was interested in and what I would be good at. During undergrad, when you are taking so many classes and are still quite young, it can be hard to navigate that. I definitely recommend taking as many classes as you can that genuinely spark your interest, because eventually you will land on something that does.
For me, that experience was definitely in my class with Professor Mark Beal. I think it was Media, Communication, and Culture. In that course, we learned about things like the PESO model, so paid media, earned media, shared media, and owned media. I really enjoyed that course, and I knew that this might be an avenue I wanted to take in the future. Working on the different projects he assigned was also a really great experience, and that is what sparked my interest in digital marketing.
That interest eventually led me to pursue a master’s degree in Digital Marketing, which is really how I landed on my current career path.
8:24 - Princess:

Yeah, of course, you can continue explaining that like your master's program as well.

8:32 - Adam:
To tap a little more into my Rutgers experience before jumping into my master’s, I played club volleyball and was a fraternity brother at Pike. Between academics and social life, I really enjoyed the Rutgers experience. I met a lot of great people and built a strong network there.
My minor was through the business school in Entrepreneurship, and I took some really great courses there. I remember one course called ICE, which stood for Innovation, Creativity, and Entrepreneurship, that I absolutely loved. It really helped me blend that business and entrepreneurial spirit into my future career path and into what I do now.
After undergrad, I went abroad for two years to teach English, so I lived in Madrid for two years. In my third year there, I decided I was ready to start looking for work and wanted to dive more into digital marketing and what that world really entailed. So I completed my master’s there, which was a very hands-on and really valuable experience.
That then led me to Miami, where I worked at Puig, which has a portfolio including Carolina Herrera, Jean Paul Gaultier, Paco Rabanne, Penhaligon’s, and Byredo, among other brands. There, I was part of a two-year digital graduate program where I was able to work across influencer marketing, paid social, organic social, out-of-home, print, and radio. It was a really great experience, especially coming straight out of academia, because it was so hands-on and gave me a broad understanding of the marketing space. Now my current role is much more content-focused, but in that role I was really able to see the whole ecosystem.

10:22 - Princess:

It sounds like you had a really great mix of experiences. I did want to ask about your time in Spain. Do you think those years studying and teaching abroad were especially formative for you? Did that experience teach you a lot about yourself or shape the way you think about your career?

10:43 - Adam:

And I think you know, I had mentioned, but during my undergrad, again at Rutgers, I was able to study abroad my junior year, so I went to Valencia, Spain, and I did an eight month program at the University of Valencia. And that experience is what led me to kind of going back, because I fell in love with the country and the culture and the people, so I did go back and for those two years, again, actually three years, including my masters, and yes, it was probably the most formative years of my life. You know, you're quite young in undergrad. I still think you're figuring out who you are, and then being able to go there after having kind of figuring out who you are is just like, a great experience, because then you can just, like, fully be yourself, try new things. I got to travel. I was able to, you know, experience a different culture, I learned a new language, and all of that really helped me to get where I am today.

11:41 - Princess:
That’s amazing. It sounds like such a meaningful experience. And to touch back on your Rutgers experience, I think it is great that you were able to make so many connections and learn from professors like Mark Beal. He really does prioritize connecting students with industry professionals and opportunities, and that can make such a difference early in your career.
I know you mentioned that taking his course was one of the first moments that sparked your interest in digital marketing, but I was wondering if there was also a particular turning point or defining moment in your career that made you want to fully focus on that path, and eventually led to the more global perspective you have in your current role.
12:26 - Adam:
So yes, I definitely think the seed was planted at Rutgers, and I really credit Rutgers and Professor Beal for that. After graduating, I finished during the middle of COVID, so people were getting furloughed, companies were closing down, and it was not the best job market. I had already been accepted into a program to teach abroad, which ended up being a wonderful experience.
Then in my third year there, I started to realize that I really wanted to get serious about digital marketing and about launching my career in that space. That is what led me to pursue my master’s degree. I wanted to become better equipped, learn the tools I would need, and prepare myself more intentionally for the field and the industry. I do not think I would have felt fully ready to enter the industry straight out of Rutgers, so I wanted to focus more deeply on digital marketing and build that stronger foundation.
I would say my turning point came when I realized this was an area I was naturally drawn to, something I genuinely enjoyed, and something I kept wanting to learn more about. That was when it became clear to me that this was the industry I wanted to be in.
13:56 - Princess:

Yeah, that’s really great. I know graduating during the COVID era had to be a difficult experience, but it is great to hear that you were still able to make the most of the different opportunities that came your way during that time. And I know that through Rutgers and studying abroad, you developed a strong range of skills. So I was wondering how you balance the technical and soft skills that your role requires?


12:26 - Adam:
Yeah, that’s a great question. You definitely develop both soft and hard skills during undergrad, and once you enter the workforce, it becomes even more clear how important both of them are, especially in fields like digital marketing, marketing, and branding.
I would almost say that soft skills can be even more important than hard skills, because if you are likable, easy to work with, and a strong team player, people will often help teach you the hard skills. But if it is the other way around, and you are difficult to work with or not really a team player, you can have all the hard skills in the world, but it is still not going to create the best experience for you or the team.
So I would say it is really important to find a strong balance between the two. Of course, it is important to continue building your hard skills, and Rutgers does help prepare you for that. And if you want to go even deeper, you can always pursue another program, a master’s degree, or boot camps. But I would also say that getting to know yourself is just as important, because it helps you understand your soft skills and what you can bring to a team. It is hard to know what you need to work on until you really understand yourself first.
16:00 - Princess:
Yeah, that’s definitely true. I think you have to have that kind of self-awareness and understand how you operate, how you work with others, and how you best fit into a team dynamic, especially since those are the people you will be working with every day. I also wanted to get some insight into one of the challenges or obstacles you had to overcome in your career. I know you mentioned self-discovery and a lot of great experiences you were fortunate to have, but was there a particular obstacle, whether across industries or different roles, that you had to work through, and how did you overcome it?



16:42 - Adam:
Definitely. I think that’s a really great question. For me, one challenge in both my educational and professional experience has been math. To be honest, I have never really liked it, but it is so necessary in marketing because you need to be able to track KPIs.
It is not always super complex math, but you do need to understand it and be able to analyze data with confidence. So I would say one obstacle for me was getting over that hump and realizing that if I wanted to be a strong marketer and a strong digital marketer, I needed to have a solid grasp of that side of the work.
Even if it was not something that came naturally to me, I had to put that aside and commit to improving it for the sake of my future career and the kind of digital marketing professional I wanted to become. During my master’s program, I took data analysis courses, and focusing on that skill helped me better understand the data behind everything we do, including why we track KPIs, how to tell whether something is effective and efficient, where to invest money, and how ROI works.
Marketing can be fun and creative, but at the same time, especially in a professional setting, you want to make sure your initiatives are being tracked effectively and that the investment behind them is actually worthwhile.
18:22 - Princess:
Yeah, that’s true. I think it is interesting that something unexpected, like math, could help show you where you needed to grow and what to prioritize in your career. I also think that gave a lot of insight into how you realized digital marketing was something you wanted to specialize in, especially the digital side of understanding analytics and what really goes into an effective campaign. So with that in mind, what advice would you give to Rutgers students, or anyone watching, who are still figuring out where they want to focus and what career path they want to pursue?
19:11 - Adam:
Absolutely. My first piece of advice would be to relax. I think in undergrad, you feel a lot older than you actually are. If you are between 18 and 23, the world outside of college still sees you as very young. But when you are in college, it can feel like you need to have everything figured out, what you are going to be paid, what kind of role you will have, where you are going to live, and even who your friends will be.
I would say let life play its course, and as long as you follow the instincts that genuinely interest you, you will end up in the right places. I recommend going abroad. I recommend trying a lot of different jobs, roles, and even hobbies, because all of those experiences help shape where you want to go. I have job-hopped quite a bit myself. I have tried different industries, including higher education, fashion, and luxury. Even during undergrad, I worked service industry jobs and coached. All of those experiences helped me piece together what I am good at, what I enjoy, and what I do not enjoy.
So my advice would really be to put yourself out there and try different things, both professionally and personally, because that is what helps guide you and helps you find your North Star. I think all of the experiences leading up to me becoming a digital marketing professional helped me realize that this was the path I wanted to take, even though it was not always clear at first.
20:54 - Princess:

That’s really great. I did have one more question about moving across roles. I know you mentioned that you have worked across different types of jobs and industries, but how did you know when it was time to pivot into a new opportunity? Were you actively searching for those changes, or did opportunities come to you more naturally through networking and the connections you had built?

21:18 - Adam:
That is such a great question, and I know it can feel daunting. Especially when you are leaving undergrad, it can feel like you owe your company or even the world something. But in reality, I think it is important to look within and remind yourself that you owe it to yourself to feel happy and excited about your career path and the work you are doing.
You should not feel afraid to move on from a role if you are unhappy. I do not necessarily want to say job-hop, but you are not stuck somewhere that is not serving you. You should not feel like going to work is not to your benefit. I have been really lucky that in almost all of my jobs, I have loved going to work. I have loved my managers, and they have helped me grow, supported me, and been excited about the work and campaigns we were doing. That is what creates a really great work environment.
So one piece of advice I would give is that if that is not how you feel in your current environment, you should probably consider leaving. You are not being held hostage there. To answer the second part of your question, one reason I have been able to move across roles is that many of my early jobs were contract roles. My first roles after Rutgers, like my work at CIEE, were all contract-based. I would be there for five, six, or seven months at a time, which is actually a great way to gain insight and experience without feeling tied down to one role.
After that, I did a nearly two-year graduate program, which also gave me a chance to really explore the beauty and fashion industry. From there, I had the option to stay and network internally for a full-time opportunity, or to decide that I was ready for something else. Then I worked at Truisten, a friend’s startup, for almost a year, where I was helping with everything from marketing and campaigns to influencer work, but I was also sweeping the floor and closing the store because our team was so small. That eventually led me to my current contract role at L’Oréal.
So I do think I have been lucky in that respect. A lot of the roles I have been offered have come through word of mouth or through my network. But again, my biggest advice is that if you do not feel happy somewhere, or do not feel like people are investing in you, then it is probably worth considering a place that will.
23:52 - Princess:
Yeah, I think that’s really great advice. I also think it is smart to have contract work experience, because it gives you the chance to get to know a company without feeling tied down to one specific role. And I think it is great that you also touched on the importance of having a strong network, because that can open the door to opportunities and experiences you might not have found on your own during your job search.
So thank you so much for that advice, and thank you again for taking the time to speak with us today. I know I learned a lot from hearing how you moved through your career, and I think that perspective is something that will resonate with a lot of students. We really appreciate your time and insight. Thank you so much.
24:35 - Adam:

Awesome. Thank you so much, Princess. Appreciate it.
