0:00 - Kailey

Hi. My name is Kailey, and I am an account coordinator at Hunter PR. I am also a Rutgers alum. I graduated Rutgers in May 2025, and I'm also in the five year master's program so, I will be graduating with my master's in May of 2026.

0:18 - Isha

That sounds amazing. Can you tell me a little bit more about your role and how a typical day looks like in your position?

0:27 - Kailey
Yeah, absolutely. As an Account Coordinator at Hunter PR, I work on the corporate practice team. In this role, I support multiple client accounts across different industries, which means my days are very fast-paced. A typical day usually starts with news monitoring and media coverage for my clients and their competitors so we can stay on top of relevant developments and emerging trends.
From there, I spend a lot of time building and refining media lists, drafting pitch ideas, and supporting press release development and distribution across the wire. I also help with ongoing client deliverables, such as drafting award submissions, pulling together competitor landscape scans, and conducting research to inform our messaging and media strategy.
Internally, I am frequently organizing agendas for client meetings, taking detailed notes on calls, and outlining next steps so the team stays aligned and projects keep moving forward. So while the role is very execution-focused, it is also strategic, because I am constantly thinking about how our day-to-day tasks contribute to the larger communication goals of the client, such as thought leadership, brand visibility, and strong media relationships.
1:50 - Isha

That sounds like a really productive and also a little bit of a hectic day. I have also worked in an agency, and I know how things can get a little crazy and escalate quickly from something small into something much bigger.

2:22 - Kailey

Yeah, things can pop up at any time during the day. You can get pulled into something in the middle of the day even when you already have your own tasks to get done, so there is definitely a lot of time management involved.




2:37 - Isha

So your role sounds very practical and, like you said, execution-focused. How did your academic background help prepare you for this industry?

2:51 - Kailey
Yeah, so like I said, I completed my undergraduate degree here at Rutgers. I majored in Communication, specialized in Strategic Public Communication and Public Relations, and minored in Psychology. I am also part of Rutgers’ five-year program, so I will be earning my master’s degree in May.
I think my academic experience gave me a really strong foundation for working specifically with B2B clients and in corporate PR. Many of my classes focused on strategic messaging, stakeholder communication, reputation management, and crisis communication, so I think that translates directly into the work I do now.
We also practiced drafting press releases, building media lists, and developing messaging frameworks for different audiences. Those assignments really mirror the type of work I do today. A lot of the goal is to position executives as thought leaders and communicate complex business topics in a clear and compelling way to reporters, so that it becomes something they want to cover or an executive they want to speak with.
I also think Rutgers prepared me well for agency PR life because it combined practical skills, like writing and media research, with strategic understanding and the soft communication skills that are definitely needed in this field.”
4:15 - Isha

That sounds like you were really ready to take over this role. Yeah. That is amazing.

4:21 - Kailey

Yeah, I feel like after Rutgers, and even now while I am still in my master’s program, I was really ready to jump in and get into the swing of things pretty quickly. I think the communication classes, especially the introductory ones, definitely helped set the baseline and standard. But I think the more specialized PR classes are what really prepared me for the actual assignments and the kind of work you are going to be doing.

4:51 - Isha

That sounds amazing. Do you think there was a single factor or like a particular experience in your journey till here that was the turning point in your career?


5:03 - Kailey
Yeah, so I would say the major turning point for me was not getting my dream job or dream internship, which was with the New York Jets. At the time, I had always envisioned my career being strictly in sports communication and marketing, so not getting that opportunity was really disappointing and forced me to rethink my path a little bit.
That experience pushed me to be more open-minded and explore other areas of communication and PR, which ultimately led me to Hunter. Once I started working here, I realized how much I enjoyed corporate and B2B communications, especially the strategic thinking, the fast pace, the variety of clients and industries, and the people I get to work with. I genuinely love the people I work with, the people I collaborate with, and the culture at the agency, and I feel like that makes a huge difference in how I view my day-to-day work and how excited I feel about it.
While I am still very interested in the sports industry and could still see myself returning to that space later in my career, not getting that internship ended up broadening my perspective and helping me discover a path that I may not have expected to enjoy as much as I do. So I think that was really a turning point for me, and it made me realize that everything happens for a reason.
6:30 - Isha
I agree, everything happens for a reason. Sometimes life just surprises us and we have to roll with it.

6:41 - Kailey

Yes, I got so lucky with my position here so it's perseverance, you know
6:51 - Isha
I agree. Like you mentioned, there is a lot of strategic thinking involved. How do you balance the technical skills and the soft skills in your role? Can you tell me a little more about that?

7:05 - Kailey
Yeah, so on the technical side, I am always working on my computer in spreadsheets and Google Docs, building media lists, drafting pitches and press materials, conducting research, and monitoring coverage. All of that requires strong writing, organization, and attention to detail.
At the same time, I think soft skills are just as important. I am regularly communicating with my team and with clients, and we are always collaborating on client deliverables. I am also tailoring how I present my ideas depending on the audience, whether that is internal or external. Being adaptable, proactive, and a clear communicator helps ensure that the technical work I am producing actually aligns with the client goals and my team’s expectations.
For me personally, as an Account Coordinator, you are kind of the base holding everything together. Obviously, your higher-ups are doing a lot more of the strategic thinking, but your work directly impacts and influences the messaging and media strategy that is ultimately presented to the client.
8:14 - Isha
That sounds like a big responsibility. Do you think there was any biggest obstacle that you encountered in your career, and how were you able to overcome it?

8:28 - Kailey
Yeah, I would say the biggest obstacle I have faced so far has been balancing full-time grad school while also working full-time in a fast-paced agency role. It has definitely been challenging to manage academic deadlines, client deadlines, and personal commitments, especially since both school and work require a lot of attention to detail and strong time management.
It is also something I am still in the process of overcoming, since I do not graduate until May, but I have learned a lot about discipline and prioritization through this experience. I have had to become extremely organized, both professionally and in my personal life. I plan ahead, keep detailed to-do lists, and try to be realistic about my work capacity each week. My team also knows that I am still in school, so if there is something I feel I cannot give 100 percent to, I am very comfortable communicating that to them.
Staying focused on my long-term goals, especially graduating, has helped me continue growing in my role at Hunter and stay motivated during those busier periods when it can feel overwhelming. Juggling both has definitely made me more efficient, adaptable, and intentional with my time, and I think those are skills that will continue to benefit me throughout my career. So I think I am learning a lot of valuable perseverance and discipline right now.
10:00 - Isha
That sounds like a really strong way to begin your career, and I am glad to hear that you are both enjoying it and learning so much from it. Do you have any advice for students or aspiring professionals who hope to work in a similar industry?

10:17 - Kailey
Yeah, my biggest advice to aspiring professionals in PR would be to stay persistent and open-minded, especially if you are still looking for a job. I know I am still young and this is just my first job, so when I talk about these things, I am usually speaking to students or to people who are still looking for internships or trying to land that first position, not necessarily people who are further along in their careers.
When I talk to students who are still applying, I always tell them not to give up, even if the roles they are seeing are not their exact dream job right away. I usually share my own story about my dream opportunity, and how everything still worked out in the end. Early on, I was very focused on one path, but being open to other opportunities gave me a really strong foundation for whatever comes next. Sometimes your first role is not the final destination, but it can give you the skills and experience that open doors later.
I also always encourage students to build strong relationships with their professors. They can be incredible mentors, and they are often the people who help you get over that initial hurdle of not landing interviews yet. A lot of times, what I hear from students is that they cannot get an interview or get people to respond to them, and that is where your connections can really make a difference. Professors often have industry relationships, they can recommend you for opportunities, and they can vouch for your work ethic and abilities in a way that really matters when you are starting out.
My third piece of advice would be to focus on developing your core skills, especially writing, organization, and time management. In a PR agency, being able to juggle multiple projects at once is what will really set you apart in that fast-paced environment. So overall, stay curious, follow industry news, and keep networking, because PR is such a relationship-driven field, and those connections are what will help you build your career over time.
12:33 - Isha
That was actually really great advice. And someone who is also trying to build a career in the same field, I'm really glad I'm the one who's interviewing you today.

12:44 - Kailey
Oh yeah, of course. If you ever need anything, feel free to reach out anytime.
I have had a few people reach out to me and say they do not know what to do, and my first advice is always to keep applying. Just keep going. But if you want to be more intentional about it, then reach out to your professors as well. Do not be afraid to stay after class, talk with them, and build those relationships, because once they get to know you, they will think of you when opportunities come across their desk.
You do not just want to be the one approaching opportunities. You also want people in your corner who will put you in front of those opportunities. That is usually what I try to tell students who are still looking. It can definitely get tricky, and it can feel like a lot, but that is where LinkedIn really comes into play. I know it is not everyone’s favorite platform, but it is something that can really help you stand out.
